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Fall 2017 Small Business Owner Report
Small business owners (SBOs) overwhelmingly conﬁdent
in strong year-end revenues
Conﬁdent that year-end revenue for 2017
will exceed 2016 business revenue

71%
Conﬁdent

29%
Not conﬁdent

Economic conﬁdence has improved signiﬁcantly over 2016
My local economy will improve
over the next 12 months

The national economy will improve
over the next 12 months

48%

46%

50%

52%

37%

31%

Spring 2017

Fall 2017

$
78% of entrepreneurs say
taxes impact their decision
to downsize

Fall 2016

Hiring plans are down, ﬁve-year growth plans and
revenue expectations hold steady
Plan to hire more employees

Plan to grow business
in the next ﬁve years

16%

51%

51%

18%

48%

56%

25%

52%

55%

Spring 2017

Fall 2017

Expect revenue to increase
in the next 12 months

Fall 2016

While hiring plans are down, SBOs
focus on employing full-time workers

SBOs split on importance of social media
How important is social media feedback and
online ratings to the success of your business?

Business owners planning to hire will employ

70%

54%

15%

Full-time
employees

Part-time
employees

Freelancers/
independent
contractors

14%

51%
Not important
49%
Important

5%

Interns

In the past year, how has social media generally
impacted your business’ bottom line?

Seasonal
employees

Employee-focused incentives business owners
have oﬀered in the past two years
Flexible hours/
work location

30%
Positively
impacted

67%
No impact

4%
Negatively
impacted

34%
17%

Employee perks
Employee reward
programs

15%

Competitive
beneﬁts package

13%

Paid or unlimited
vacation

12%

46% of SBOs use digital
banking tools in running
their business

Majority of SBOs oﬀer either regular
or performance-based raises

Friends and family top SBOs’ list of
most helpful to their business

Frequency of wage increases or raises
to employees

Who helps you when it comes
to running your business?

Based only on
employee performance

34%
22%

Every year
Based only on
business growth

Friends and family

Accountant/CPA

57%

31%

21%

Don’t oﬀer
wage increases

11%

Every two years

9%

Every three or
more years

58%

73%

3%

Business mentor or other
small business owners

Local trade or non-proﬁt
groups

26%

25%

Virtual communities

Attorney

24%

6%

Small business banker

Local government

Nearly three-quarters of SBOs plan to give holiday perks to employees
Which of the following holiday perks do you
plan to oﬀer employees this year?
Close the oﬃce
during the holidays

Which of the following charitable eﬀorts do you
participate in during the holiday season?

43%

44%

10%

Financial contribution
for a charity or non-proﬁt
organization

Organize a charitable giving
program for employees
(e.g., food drive, clothing drive)

8%

13%

Organize for my team/employees
to volunteer at a local charity or
non-proﬁt organization

Oﬀer my employees
time-oﬀ to volunteer

7%

41%

Organize a fundraiser

Do not participate in charitable
events during the holiday season

35%

Salary bonuses
Give out gifts

33%

Hold a holiday party

32%

Oﬀer ﬂexible hours or vacation
time around the holidays

29%

I do not intend to oﬀer
any holiday-related perks

24%

From among 10 major cities, small business owners are most likely to...

Boston

Make a ﬁnancial contribution to
charities during the holidays

San Francisco
Oﬀer perks to attract and
retain quality employees

New York

Chicago
Plan to use loan funding
to invest in employee
development

Los Angeles

Give their employees
annual wage increases

Say access to capital helps them
achieve business goals

Greater Washington
Say they receive the most help
from business mentors

Atlanta

Dallas/Fort Worth
Believe their revenue
will increase in 2018

Most likely to
use personal credit
cards as an alternative
source of ﬁnancing

Houston

Miami
Believe social media positively
impacts their bottom line

Plan to hire in 2018

Methodology
GfK Public Communications & Social Science conducted the Bank of America Small Business Owner Report survey for fall of 2017 online between
August 8 and September 28, 2017 using a pre-recruited online sample of small business owners. GfK contacted a national sample of 1,013 small
business owners in the United States with annual revenue between $100,000 and $4,999,999 and employing between two and 99 employees. In
addition, a total of approximately 300 small business owners were also surveyed in each of ten target markets: Atlanta, Boston, Chicago, Dallas, Houston,
Los Angeles, New York, Miami, San Francisco and Washington, D.C. Approximately 150 interviews each were also completed among respondents in the
tech and medical/health care ﬁeld. The ﬁnal results were weighted to national benchmark standards for size, revenue and region.
Prior to 2016, previous waves of the Small Business Owner Report survey were conducted by telephone and while best eﬀorts were made to replicate
processes, diﬀerences in sample, weighting, and method suggests caution when making direct statistical comparisons of the results from pre-2016
and post-2016.
Generational respondent breakdowns
• Millennials: Ages 18-36
• Gen-Xers: Ages 37-52
• Baby boomers: Ages 53-71
• Seniors: Ages 72+

