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What the next generation of homebuyers
is looking for: Community
Homeownership remains as important as ever, and individuals are looking for a sense
of connectedness and belonging when it comes to where they live.
How has the importance of community changed for you recently?
Younger Generations

Older Generations

51

32

%

more important

Generational Definitions:
Younger Generations:
18 to 43 years old
Older Generations:
57 to 75 years old
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more important

7%
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42%
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less important

less important

stayed the same

stayed the same

Younger generations say, in their ideal neighborhood, they prefer neighbors who:

72%

28%

have different interests

have the same interests

How has more time at home recently changed your opinion of your neighbors?

63%

28%

9%

18%

like my neighbors more

like my neighbors more

Younger
Homeowners

like my neighbors less

Younger
Non-homeowners

like my neighbors less

28%

54%

my opinion has not
changed

my opinion has
not changed

How has more time at home recently changed your opinion of your neighborhood?

64%

32%

like my neighborhood more

8%

like my neighborhood
less

like my neighborhood
more

Younger
Homeowners

Younger
Non-homeowners

28%

18%

like my neighborhood
less

50%

my opinion has not
changed

my opinion has
not changed

How has the importance of safety and security changed for younger genera tion prospective homebuyers recently?

68%

32%

became greater priorities

stayed the same or gotten less important
FOR SALE

More space and tech upgrades
As prospective homebuyers re-evaluate where they spend their time, space and new technologies have
become even more important.
Younger prospective buyers are looking to buy a home in:

29%

47%

24%

Suburban
areas

City and
urban areas

Rural and
regional areas

Younger prospective buyers say the following have become more important:

48%

60%

square footage

outdoor space

Younger prospective buyers want new technologies in their homes:

44%

42%

51%

Smart/wi-fi
enabled appliances

Solar energy
products

Smart/wi-fi enabled
security system

The evolving home
The past year has also granted people a peek into the homes of their coworkers, family and friends
amid the virtual environment.

Of those who participate in video calls:

When it comes to video calls:

78%
of younger generations
spend 10 minutes or
more preparing.

70%

42%

42%

of younger generations
position their computer or
phone camera at an angle
to show an attractive
part of their home.

have complimented
something in
someone else’s home

have gotten ideas for
their own home

Homeownership as a path
to financial stability
Homeownership remains one of the biggest drivers of wealth creation while
providing stability and more control over one’s living environment.

Has your financial security changed recently?
Younger Homeowners:

No: 65%

Younger Non-homeowners:

Yes: 35%

No: 51%

52%

Yes: 49%

of younger generations say
the importance of building equity
has become more important.
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Methodology
Sparks Research conducted a national online survey on behalf of Bank of America between February 18 and March 1, 2021. Sparks
surveyed a national sample of 2,000 adults ages 18+ who currently own a home or plan to in the future. In addition, an augment of
185 surveys was conducted to oversample first generation homeowner populations (363 surveys in total). The margin of error for the
national quota is +/- 2.2 percent at the 95 percent confidence level. Select questions allowed respondents to choose more than one
answer, resulting in responses that may equate to more than 100 percent.
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